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Tubular Labs is the most widely used video intelligence service, providing 
actionable insights to top media companies and brands including Comedy 
Central, HGTV, Activision, Pepsi, Maker Studios, Vice and Interscope Records. 
Only Tubular tracks over 1 billion videos across 30+ platforms including 
YouTube, Facebook, Twitter, Vine, Instagram, AOL and Yahoo. Tubular 
intelligence informs content, promotion, and optimization decisions at the 
world’s top media companies.   
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At Tubular we strive to constantly analyze the most cutting-edge video trends to help keep you ahead of the curve.  Our mission 
is to track every video everywhere and bring standardization and clarity to online video measurement.  With the rise of Facebook 
Video and Vine, we sought to compare the two emerging platforms to YouTube and provide you with content and distribution 
recommendations.   
 
In this short overview, we analyze the top 100 YouTube, Facebook and Vine videos in the last 30 days (1/3/15 – 2/2/15) in order to 
shed light on the most interesting and actionable trends.  Questions answered include: 
 
-  Who are the top creators, media companies, and brands on each platform? 
-  What are the different content trends on each platform? 
-  What are the top videos on each platform? 
-  How many videos on each platform uploaded in January reached 1M+ views? 
 
This is the beginning of the conversation and we look forward to hearing your questions and feedback.  
 
Best, 
 
fff 

Allison Stern 
Co-Founder & VP Marketing 
Tubular Labs 
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Number of videos with 1M+ views* uploaded in the last 30 days 
 

2/4/15 

© TUBULARLABS.COM  

4 

6,814!
Videos!

3,552!
Videos!

2,175!
Videos!

Facebook Vine YouTube 

More newly uploaded 
Facebook videos hit 1M 
views each month than on 
any other platform.  
YouTube videos, however, 
have a longer shelf-life, and 
are more likely to gain 
continued views over time.   

*Views are defined as 30 seconds on YouTube;  
3 seconds on Facebook; and 6 seconds on Vine. 

Data based on period  1/3/15 - 2/2/15 
 



Who uploaded the Top 100 videos on each platform in last 30 days? 
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Media!
Company!

25%!

Brand!
1%!

Influencer!
23%!

UGC$
51%$

Facebook$
Media!

Company!
30%!

Brand$
17%$Influencer!

21%!

UGC!
32%!

YouTube$
Media!Co!

1%!
Brand!
1%!

Influencer$
81%$

UGC!
17%!

Vine$

Facebook over-indexes in user generated content, YouTube in brand content, and Vine in influencer content. 
Premium media content performs well on both Facebook and YouTube.  

* UGC is User Generated Content (uploaded by users); Influencers have at least 250,000 followers/subscribers/fans 
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Top Media Companies on YouTube in Last 30 Days 
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Videos in Top 100 
 

Total Views Engagement 

Marvel 1  32M 1.9% 

Late Night with Jimmy Fallon 1  24M 1.5% 

Arabs Got Talent 2 17M 1.6% 

Fox Movies 1 14M 1.5% 

Buzzfeed Video 1 13M 1.1% 
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Top Media Companies on Facebook in Last 30 Days 
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Videos in Top 100 
 

Total Views Engagement 

America's Funniest Home Videos 2  58M 1.7% 

Ted (Movie) 2  54M 2.2% 

Buzzfeed Video 2 42M .8% 

LA ABC 7 1 30M .6% 

HuffPost Good News 1 26M 1.0% 
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Top Media Companies on Vine in Last 30 Days 
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Videos in Top 100 Total Loops Engagement 

CNN 1  14M .1% 
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Data based on period  1/3/15 - 2/2/15 



Top Brands on YouTube in Last 30 Days 
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Also Top on Facebook 
 

Total Views Engagement 

Budweiser Yes  20M 3.0% 

Microsoft No  13M 1.9% 

Kia No 13M 0.0% 

T-Mobile No 13M 0.3% 

BMW No 12M 0.3% 
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Data based on period  1/3/15 - 2/2/15 
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